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Local food consumption in a tourism destination: a proposal of a tourists’ behavioral model 

A case study of Thailand 

 

  

 

 

 

 

 

Part 1:  Tourist Behavior 

1. How many times have you been to Ayutthaya, including this trip? 

  This is the first time.                2-3 times.       4 times or more. 

2. How have you heard about Local food in Ayutthaya? 

  Internet                                    Media                            
 Travel agency              

 

  I already knew of it               Friends/relatives          
 Books/magazines       

 

  Fairs/exhibitions                   Tourism Authority of Thailand  Others………………… 

3. How many times have you been to Ayutthaya, including this trip? 

  This is the first time.           2-5 times             6-9 times             10 times or more 

4. How many times have you eaten local food in Thailand?  

  This is the first time.           2-5 times             6-9 times             10 times or more 

5. How many times have you eaten local food in Ayutthaya? 

  This is the first time.           2-5 times             6-9 times             10 times or more 

6. How did you decide to eat local food in Ayutthaya? 

 

 It was my own decision.                                                    

 A friend/relative recommended it to me. 

 A tour guide / a tourism professional recommended it to me. 

 I read the information in a guidebook, in the media or on the internet. 

7. Have you tasted local food in other countries? 

  Yes                                      No 



 

Part 2: Tourists’ Motivation 

Please rate the importance of the following elements when deciding to eat local food in Ayutthaya, where 1 means 
‘strongly disagree’ and 5 means ‘strongly agree’. 

Items 
Strongly disagree          Strongly agree 

1 2 3 4 5 

1. 
Tasting local food offers a unique opportunity to understand local 
cultures. 

     

2. Experiencing local food allows me to discover something new.      

3. 
Experiencing local food gives me an opportunity to increase my 
knowledge about different cultures. 

     

4. Tasting local food in an original place is an authentic experience.      

5. Experience of local food in its original place makes me excited.      

6. Tasting local food makes me feel exhilarated.      

7. I like to talk to everybody about my local food experiences.      

8. Having local food increases friendship or kinship.      

9. 
I want to give advice about local food experiences to people who 
want to travel. 

     

10. 
Tasting local food enables me to have an enjoyable time with friends 
and/or family. 

     

11. It is important to me that the local food I eat on holiday tastes good.      

12. 
The taste of local food in its original countries is different to the taste 

of same food in own my country. 
     

13. Local food is nutritious.      

14. Local food contains a lot of fresh ingredients produced in a local area.      

15. Tasting local food keeps me healthy.      

Part 3: Tourists’  Satisfaction 

Please specify your level of satisfaction with the following statements based on local food in Ayutthaya, where 1 
means ‘very dissatisfied’, and 5 means  ‘very satisfied’. 

Items 
Strongly disagree          Strongly agree 

1 2 3 4 5 

1. Availability of ethnic restaurants      

2. Experience local culture      

3. Service quality      

4. Food variety       

5. Meal experience       



 

 

 

Part 4:  Behavioral Intention 

Please specify your level of agreement with the following statements, where 1 means ‘strongly disagree’ and 5 
means ‘strongly agree’. 

Items 
Very dissatisfied             Very satisfied 

1 2 3 4 5 

1. I will revisit Ayutthaya.      

2. I will recommend local food in Ayutthaya to others.      

3. I will encourage others to visit Ayutthaya.      

Part 5: Personal Information 

1. What country are you from?   ………………………………………… 

2. Gender  Female  Male 

3. Marital Status   Single      Married  Divorced 

4. Education level (highest) 

   Secondary school or above     Undergraduate degree 

   Master’s degree or above  

5. Occupation 

   Student  Company employee  Business owner/self-employed 

   Homemaker  Retired  Unemployed  Others…….… 

6. Monthly income 

   11000€ or less      1001 - 2000€ 

   2001 - 3000€  3001€ or higher 


